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Message from the President
Jennifer Zeigler, 2012‐2013 FCPA President

It’s hard to believe that spring is already here and the academic year is coming to
a close, welcoming in the summer fun! When temperatures rise in Florida, it’s
easy to wish that we all got a break to enjoy some of our famous Florida
sunshine; however, most of you will agree that things are busier than ever.
This past December, I was fortunate to a end the SoACE annual conference in
St. Pete Beach. It once again reminded me how important associa ons like FCPA
are to our professional lives and oﬀer valuable networking opportuni es some
people are not fortunate enough to have. Conferences like these also oﬀer
access to informa on from experts that you just cannot get anywhere else. I was
able to learn so much from keynote speakers Mark Progue, Vice President of the
Educa on Prac ce of Gallup Inc., Diane Go sman, author and na onal e que e
expert and Dr. Gregg Steinberg, author and professor of human performance.
We covered topics such as preparing students for campus recrui ng, cul va ng
college talent through direct outreach, and building rela onships to ensure a
high return on investment. It was a fantas c conference which brings me to the
FCPA annual conference this June.
We are currently in the planning stages for this year’s conference, but I can
announce that it will be held in beau ful Orlando. I am looking forward to
another produc ve few days with old friends and new, all making professional
development a priority in their busy lives. I want to say thank you in advance to
all our wonderful volunteers who truly make everything happen, and encourage
you to get involved! We cannot grow without the input of our amazing
members, so please let us know anything you would like to see, hear or
experience at our next conference.
Thank you once again for all your support and everything you do to make FCPA
beneficial to all its members.
‐ Jenn
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Our current balance, as of
March 31, 2013, includes the
SunTrust statement at
$24,015. Please be
reminded that this does not
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Business Money Market and
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FCPA Conference Updates
June 19‐21, 2013 at the Wyndham Lake Buena Vista Resort, Orlando, FL
Tracy Joinson, FCPA Vice President and Conference Chair

Our annual conference is fast approaching, so now is the me to register and make travel plans if you haven’t
already. The focus this year is Finding Magic in the Moment. I know we ALL have those moments when your
interac on with someone brings an unstoppable smile to your face, or a frustra ng experience forces you to
search, some mes REALLY deep, for the magic in the moment, but either way, it is something we all have in
common, par cularly when working with students. We will come together at the conference to reinvigorate,
network, and create even more magic.
The event will be held at the Wyndham Lake Buena Vista Resort in Orlando, and as always, this conference will
oﬀer the opportunity for professional development and networking in a relaxing
and fun environment. Hotel reserva ons can be made by calling the resort directly (407‐828‐4444) and asking for
the FCPA conference rate. Although our room block has sold out, at the me of this wri ng, the hotel was s ll
providing our nego ated rate of $79 per night plus a $10 daily resort fee (for a total of $89 per night) for new
reserva ons.
A few more things worth no ng:


The annual conference is not possible without dona ons to the President’s Council. If you are looking for a
way to highlight your organiza on AND support FCPA, look no further. 100% of your dona on supports the
conference. Please contact Delicia Lewis, dlewis@fit.edu
 We have several special benefits from holding the conference at an oﬃcial Walt Disney World hotel if you
choose to mix business with pleasure. We are eligible for discount Park ckets through a “Specially Priced
Mee ng & Conven on Ticket” program. Also, for those of you bringing children, the hotel hosts Disney char‐
acter breakfasts on scheduled days (check hotel website for details). Last but not least, the property is in
close walking distance to Downtown Disney and all of the ameni es available there.
 Take a look at the (tenta ve) schedule at a glance posted on the conference website as well as links to all
things conference related by visi ng h p://www.fl‐cpa.org/annual‐conference.
I look forward to seeing everyone in June!
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Conference Programming Update
Megan Waldeck, FCPA Professional Development Director

I’m excited to see you all in Orlando soon! From breakout sessions, to roundtable discussions, to our keynote
speakers, we’ve got a great programming lineup for June.
We’re pleased to announce that Gene Columbus from the Orlando Repertory Theater will be joining us as our
opening keynote speaker! Gene began his career as a performer in mo on pictures, network television, and musical
theater. Following that, he spent over 30 years as the Manager of Entertainment Staﬃng at Walt Disney World. He
has also served as an Adjunct Professor in the Stage Management Program at the University of Central Florida.
We’re also pleased to welcome John Doughney as a speaker! A graduate of Florida State University, John has had a
successful marke ng career in the food/beverage industry, and now serves as a Global Marke ng Solu ons Client
Partner at Facebook.
Stay tuned for more updates as the conference approaches! For an outline of conference events, you can view the
schedule at a glance on the FCPA website.
There are s ll opportuni es to get involved. If you are interested in volunteering as a room host, please contact
Adam DeRosa at aderosa@broward.edu.

UWF Hosts Second Annual E que e Dinner
Kate Hollimon, University of West Florida

In February, the University of West Florida hosted their second annual E que e Dinner – Interview Edi on. This
event dis nguishes itself from a typical E que e Dinner as it is the next step beyond learning basic e que e to
applica on with an employer. The UWF Career Services oﬃces hosted the E que e Dinner – Interview Edi on
oﬀ campus at a local popular restaurant, McGuire’s Irish Pub, to give students a more authen c experience of
interviewing over a meal. Sixteen employers were invited to dine with students and ask them basic interview
ques ons while also providing the students feedback on their interviewing skills.
For students who a ended the fall E que e Dinner, they were able to put into prac ce all they had learned
regarding interviewing techniques over a meal; however, students shared that they s ll learned even more from
the Interview Edi on of the E que e Dinner, “[the event] had great ps for what to do to prepare for an
interview and what to ask the interviewer.” Employers responded that they felt similarly regarding the addi onal
training that students received at the dinner, “Thank you so much for allowing me to par cipate in the UWF
interview e que e dinner this year. This was an excellent event! Par cipants were provided with invaluable
informa on and prac ce to ensure success in their future interviews.”
The evening began with a salad course and allowed employers and students to complete introduc ons. The main
course was served buﬀet style which was selected inten onally so as to expose students to how to navigate
e que e when going through a buﬀet line. A er final educa onal instruc ons were given regarding further
interviewing techniques and e que e, the dessert course was served. Over 50 students engaged in the meal
saying that they felt they learned valuable informa on, “I learned a lot and feel as though it will help me in the
real world.”
Con nued on page 7
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Career Counselors Orchestra ng Insight
Tom Broussard, Ph.D.

Insight (what some call the “Aha!” moment) comes to people in many ways, and not necessarily when they learn
something new as much as when they see something that they know (or thought they knew) in a new way. SO,
what we try to do is create the condi ons under which the individual (in even the smallest of ways) can be led to
actually “see” something diﬀerently.
Of course, in order to do this the conversa on must start with a discussion of seeing and how one learns “to see”
anything…especially, how one learns to see things that they have never seen before but which have been right
before their eyes all along.
As a precept of (much of) adult learning, adults already know what they need to know. So eﬀec ve adult
educa on depends on crea ng the condi ons under which the adult learner is led to see things in a new light.
The parable of the three stone masons is always a useful story: three masons are approached by a visitor while
they are out cu ng stone in the heat of the day. They each are using a hammer and a chisel and to all intents
and purposes, they are performing iden cal tasks. When the first stone mason is asked what he is doing, he
replies, “You fool…can’t you see what I am doing? I am slaving away in the hot sun cu ng rocks!”
The second one answers the same ques on, “I am a stone cu er and this is what I do. I cut rocks.” The third one
answers, “Why, I am building a cathedral!” Nothing is diﬀerent between the stone masons except what they see
in their mind’s eye.
We all see things which we take for granted (and have taken for granted for so long) that o en we can no longer
see them in diﬀerent (and exci ng) ways. Similar to the masons, work (the act of working) for many people has
become narrowly described and discussed simply in terms of "what they do," not "what they see."
In today’s globally connected and service‐dominated marketplace, more and more of work is defined by how
people see a thing and less by the thing itself. Successful builders of any edifice in this new world are the ones
with the vision to see in diﬀerent ways and help create the condi ons under which others may share that new
vision—that new way of seeing.
21st century career development (most of which must be self‐directed—an even more challenging task!) must
focus first on the act of seeing (and our capacity to change how we see things) as a necessary precursor to raising
the cathedrals demanded in every modern organiza onal realm. While we may all be stone cu ers, the “Aha!”
moment graces those who learn to see what others are late (or loath) to consider as part of their reality.
In a similar way, career counselors are (or try to be) adept at crea ng the condi ons under which the "Aha!"
moment will be a more likely outcome of the encounter because they focus first on how their client sees anything
‐‐the world, themselves, their strengths, their weaknesses, etc. before turning to what they might do in the
future.
These “castles in the clouds” rise from our experience, our educa on and the inner nature of things that
construct knowledge as well as construc ng cathedrals. Great career counselors are par cularly good at
orchestra ng what they have seen in the past and integra ng it with the future.
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University of West Florida Career Services Engages Interna onal and Study
Abroad Students
Ka e Hudon, University of West Florida

The University of West Florida (UWF) Career Services Department has partnered with the Oﬃce of Diversity and
Interna onal Educa on and Programs (ODIEP) to aﬀord UWF interna onal and study abroad students the
opportunity to learn about techniques and best prac ces in career planning and to understand the availability
and advantages of engaging in experien al learning. Both interna onal students and study abroad students
have unique needs, opportuni es and challenges they face. UWF Career Services has worked to become well
informed about these popula ons so that the oﬃce can be er support, oﬀer programming, and assist these
students in communica ng their experiences to bolster their creden als and help ease the transi on for them
into their future careers.
In addi on to extensive research conducted by Career Services staﬀ, representa ves from Career Services from
both the Career Planning Team and the Experien al Learning Team reached out to the Director of the
Interna onal Student Oﬃce as well as Program Coordinators/Advisors for Interna onal Students, the
Interna onal Center and Study Abroad. Se ng up mee ngs with these ODIEP staﬀ members created an
ongoing series of forums for learning about students with which the ODIEP regularly worked. Career Services
representa ves were able to ask pointed ques ons about how to best reach out to and serve interna onal and
study abroad students. Moreover, to get a pulse on the needs of interna onal students, discussions with the
ODIEP included uncovering common ques ons and concerns related to Career Services that were asked by UWF
interna onal students. For study abroad students, opportuni es such as interna onal internships and future
par cipa on at the ODIEP‐hosted Study Abroad Fair were explored.
From these mee ngs, Career Services gained valuable insight on par cipa on and partnership opportuni es
available through events and ac vi es hosted by the ODIEP. For example, par cipa on through volunteerism at
large‐scale events hosted by the ODIEP (such as UWF Celebrates the World and Cultural Explosion) allowed staﬀ
members to meet and interact with many UWF interna onal students and those students interested in study
abroad.
In addi on to learning more about ODIEP events and interna onal and study abroad students, Career Services
was able to share its own upcoming events. Representa ves of the oﬃce were also able to inform the ODIEP
team about the full range of services available through the Career Services oﬃce.
As a result of this newfound rela onship between the two departments (which are housed in two diﬀerent divi‐
sions at UWF), the lines of communica on are fully open between the ODIEP and Career Services. For example,
recently, job scam alerts were discussed in a Career Services staﬀ mee ng. As this issue was being discussed in
the staﬀ mee ng, Career Services staﬀ quickly recognized that this informa on should be shared with the ODIEP,
as many of these scams target interna onal students. Soon a er the staﬀ mee ng, this informa on was relayed
to appropriate individuals in the ODIEP. In addi on to protec ng students because of the free flow of
informa on now exis ng between the two oﬃces, interna onal students are very frequently referred to Career
Services for various career needs. The close rela onship between the two oﬃces keeps Career Services
forefront in the minds of ODIEP staﬀ as a helpful resource for both students and staﬀ members.
Con nued on page 6
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FCPA Website Gets
Faceli
Alicia Smyth, Informa on
Management Director

The FCPA website was
recently enhanced to in‐
clude two sta c textboxes
on the right to be used for
quick links and
announcements. You will
find these boxes on every
page throughout the
website for ease in
naviga on and a quick
reference to important
informa on. Also added
was a collage of photos
from the 2010‐2012
conferences.
Check it out when you have
a moment—you might even
see yourself!

Interna onal and Study Abroad Students, con nued from page 5
Finally, a capstone programming ini a ve was launched in the Fall of 2012, an ini a ve that further
demonstrates the impact of the flourishing collabora on between the two departments. In an eﬀort to focus on
the specific needs of interna onal students, a series of career‐related workshops targe ng interna onal
students were held. The first workshop provided an overview of Career Services and gave some specific
informa on related to job search strategies, networking, and goal se ng. The second workshop, held early in
the Spring of 2013, provided students with techniques for interviewing, networking, and engaging employers at
career events. This presenta on was strategically situated for relevancy less than three weeks before the UWF
Spring Career Showcase, which was the largest career expo of the Spring 2013 Term. Several interna onal
students a ended the career expo a er coming to the workshop. The third workshop, which was a resume
workshop, allowed interna onal students the opportunity to iden fy similari es and diﬀerences between
resumes in their home countries and in the U.S. All of the workshops were infused with well‐researched
content highligh ng best career development prac ces for interna onal students. Students from both the
Pensacola and Emerald Coast campus a ended the workshops, and interna onal students represen ng each of
the three UWF colleges were present. Students a ending the workshops were very engaged and asked
in‐depth and specific ques ons that allowed Career Services staﬀ to convey their knowledge gained from
research and experience.
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E que e Dinner, con nued from page 3
Of all the employers who responded to a survey following the event, they all said they would be very likely or
extremely likely to return next year as a host for the E que e Dinner – Interview Edi on. Employers expressed
their posi ve feedback regarding the purpose of the event, “ [we are ] pleased to partner with UWF in preparing
students …for success in their employment and business endeavors.”
Because of the posi ve feedback from both students and employers, it’s a clear demonstra on of the need for
this type of applica on event. UWF Career Services intends to host the event next year with con nued plans to
host the event oﬀ campus at a local community restaurant.

6 Ways to Use Your School’s Alumni Network to Land a Job
Val Ma a, CareerShi

As gradua on draws near, college students become
stressed about employment. A er spending the majority
of their lives studying, they suddenly have a new, o en
unfamiliar task: the post college job search.
But many college students don’t realize the bounty of
resources available to them for the job search. Beyond
employment agencies and company
websites, college alumni networks are a great resource
for poten al job opportuni es and employment ideas.
But just how can college students tap into the power of
alumni networks? What are the proper routes to take,
and what’s the right e que e for approaching a poten al networking contact? Here are six ways college
students can use their college alumni network to land a job:
1. Start early. Don’t wait un l the minute you need a job to start tapping into your school’s alumni network.
While it’s never too late to get started, you should try to make networking connec ons throughout your
en re college career so you have a good database of personal networking contacts to tap into a er gradua on.
2. Find contacts. Talk to your career services center to see if they keep a database of alumni willing to talk to
students about their professional careers. Many colleges and universi es do this. Most schools also have alumni
rela ons oﬃces that can put you in contact with professional alumni in your industry or field, or those that have
rela onships with employment agencies.
3. Get involved. Joining campus organiza ons‐‐or even oﬀ‐campus organiza ons‐‐can help you to connect with
current students and gain access to alumni who have par cipated in the same groups. Consider student clubs,
volunteer groups, community centers, poli cal organiza ons, student newspapers or blogs, theatre groups, or
other organiza ons that pique your interest. Not only will you gain a great addi on to your skill set and resume,
but you’ll glean direct access to a large pool of alumni with similar career goals.
Con nued on page 8
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Alumni Network, con nued from page 7
4. Tap into social media. In today’s technological landscape, the power of social media ‐‐ sites like Facebook,
Twi er, and LinkedIn ‐‐ is unmatched when it comes to connec ng professionals across me and place. Brand
yourself on your personal social media accounts by ensuring your image remains professional and focused on
your industry, but don’t forget to showcase your interests, unique traits, and personality as well. Once you’ve
established a professional personal brand on social media, you’ll feel more comfortable reaching out to alumni
contacts. Alumni and employment agencies o en reach out to students with completed LinkedIn profiles.
5. Start a conversa on first. Approaching someone by saying “I need a job” isn’t going to get you anywhere.
You’ll just look desperate and, even worse, inconsiderate. Whether you’re talking to alumni contacts via email,
phone, or social media, always start a conversa on first, and talk job opportuni es later. Find a common point of
interest with your new networking contact‐‐it’s easy with social media‐‐and go from there. Reply to their tweets,
comment on a blog post, or send an email with a news ar cle or online video you think they may like.
6. Set up an informa onal interview. Informa onal interviews are a great way to pick the brains of professionals
you admire. Informa onal interviews can o en lead to advice, job openings, or introduc ons to more networking
connec ons. To set up an informa onal interview, simply ask your networking contact to meet you for lunch or
coﬀee. Bring a copy of your resume and a few ques ons you want to ask. Keep the conversa on short‐‐less than
30 minutes‐‐and follow up a erward via email or phone to thank them for their me.
Tapping into the power of an alumni network doesn’t have to be diﬃcult. If college students are proac ve about
the networking process, they’ll have no problems establishing themselves in entry‐level posi ons a er college.
Val MaƩa is the vice president of business development at CareerShi , a comprehensive job hun ng and career
management solu on for university career centers that gives students and alumni complete control over their job
search. Connect with Val and CareerShi on LinkedIn.

The President’s Council Needs Your Help!
2013 FCPA conference planning is well under way. For the President's Council Commi ee, we are aware that
many of you have ins tu onal budgets stretched ghter than ever before. It is for this exact reason the
President's Council is coming to you with a plea for financial support. Your commitment today will make a
diﬀerence to the 2013 FCPA conference!
FCPA leadership has worked extremely hard the last several years to provide outstanding conference venues and
speakers while remaining fiscally strong. FCPA con nues to oﬀer professional conferences at an excep onal value
to our members. In order to do this year a er year dona ons to the President's Council is essen al. We ask that
if you were able to donate last year, please try to con nue your giving at the same level! If you were unable to
give last year, we are hopeful you will find the funding to support the upcoming FCPA conference. Every dollar
contributed will go directly to suppor ng the conference and will add up and make a diﬀerence.
This is an excellent way to showcase your organiza on to FCPA membership! Thank you in advance for your
support!
For more informa on on how you can become a President’s Council Sponsor, please visit the FCPA website:
h p://www.fl‐cpa.org/presidents‐council or contact Delicia Lewis at dlewis@fit.edu.
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2012‐2013 Board
President
Jennifer Ziegler, Enterprise Holdings
president@fl‐cpa.org

Membership Director
Kwanza Caﬃe, University of Florida
member.dir@fl‐cpa.org

Vice President
Tracy Joinson, Palm Beach State College
vice.president@fl‐cpa.org

Employer Member
Open

Secretary
Ommy Pearson, Lake‐Sumter State College
secretary@fl‐cpa.org
Treasurer
Lise e Guillen‐Dolby, Seminole State College
treasurer@fl‐cpa.org
Past President
Mark Colvenbach, The University of Tampa
past.president@fl‐cpa.org
Professional Development Director
Megan Waldeck, Florida State University
prof.dev@fl‐cpa.org

Employer Member
Open
State University Member
Sandy Jakubow, Florida Atlan c University
state.univ.member@fl‐cpa.org
Community/State College Member
Adam DeRosa, Broward College
comm‐state.coll.member@fl‐cpa.org
Private College/University Member
Delicia Lewis, Florida Ins tute of Technology
private.univ.member@fl‐cpa.org

Informa on Management Director
Alicia Smyth, Embry‐Riddle Aeronau cal University
info.manager@fl‐cpa.org

Submit Content for the Next ConnecƟon!
Make your mark by submi ng an ar cle or announcement to be included in the Summer 2013 issue!
Share reports from the annual conference, best prac ces, new ideas, and general ar cles related to our
profession, as well as any announcements you have regarding career progressions, job changes, awards, etc.
The deadline for submission for the Summer 2013 edi on is Friday, July 19. Please send content to Alicia Smyth,
Informa on Management Director, at info.manager@fl‐cpa.org for considera on.

